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EDITOR'S 


I goofed. 


Questions" on page 3, 4 & 5 of the July News Report was 
That's because I forgot to tell you.... Sorry. 


photos by Ken Schneider #849. 
New things are happening. 
note new words here. 
postage permit. 
the News Report (supposed) to you faster. 
of type at the bottom of the page? 


Philly. 
type we have been using. 
other segments of the News Report. 
(same words in fewer pages) magazine. 


If you read the column in the upper left of page 
Reason...After much work the BCCA has applied for a Second Class 

This issue is being sent via Second Class which saves us money and gets 
Also, on page two did you notice the new line 
The News Report is now copyrighted. 

competitors better keep their cotton pickin' hands off our copy or ..... 
As you know the November issue will contail much about the great times a 
I'm sure you will note in that issue the elimination of some of the typewritter 
The Chapter Reports will have a much different format as various 
Reason...A better looking, more organized, economical 

You may ask why is he telling me this now. 


I probably won't have the time in a few weeks. 


will contain a big wrap-up on the Bicentennial Cans. 


Bet you didn't know the fantastic article "Answers to Newer Collectors’ 
Henderson #73 and 


written by Bill 


two you will 


This means any 


Also, a sneaky peeky at January says it 
Maybe in color. Fianlly, 


a case of Souls a "Mile Hi'’ I'll do my darnest to improve a more rapid delivery of the 


News Report. 


Lonnie Smith #99, Editor 


RO OO OO OO OH 


About The Cover 


t Canvention VI in 


Because 


I pledge on 


Since Philadelphia is celebrating the Bicentennial with the BCCA, we thought you might like 


to see how Philadelphia celebrated the Centennial in 1876. 


cover and the building description below are from Centennial Portfolio: A of 
This was published by Thomas Hunter in 1876. 


International Exhibition at Philadelphia. 


Thanks to Lew Cady #98 for the contribution. 


The reproduction on the front 


A Souvenir of the 


BREWERS’ 


BUILDING. 


S an annex to Agricultural Hall the brewers of the United States have 
erected at a cost of $20,000 a special establishment designed to illustrate 
the mysteries of their ancient art. The building is 96 feet in width by 272 leet 
in length. It is two stories in height, has a main front which stands out from 
the centre of the hall and presents a pleasing feature. A square tower rises 
from the roof and throws light into the interior. The design is plain and sub- 
stantial, as is consonant with the idea of a brewery—a style of structure toward 
the decoration of which architectural elegance has not been specially directed. 
Over the main southern entrance is a large statue of the jolly King Gambrinus, 
whose memory as the inventor of lager beer is held in high respect by every 
Teuton. The second roof, at its rise, displays a beer barrel of heroic size, 
which is decorated with flags of all the nations which indulge in malt liquors, 
which, in short, may be said to be all the nations of the world. Other entrances 
bear as trophies the implements of the trade adjunct to the preparation and 
production of ale, beer and porter. Over the eastern entrance-door, in the 
interior, is a great trophy, in the centre of which is a medallion which bears 
this inscription : 
IN THE YEAR 1863, 1,558,083 BARRELS OF BEER WERE BREWED IN THE UNITED 
STATES ; IN 1875, 8,743,744 BARRELS WERE PRODUCED FROM MALT 
LIQUORS, ON WHICH A TAX WAS PAID OF §9,144,004. 


This is a practical way of presenting concise facts which show the pro- 


digious growth of the business. Upon the walls of the interior, conspicuously 
displayed, are inscriptions in English and German, embodying sentiments 
There 


appropriate to the trade. The centre room ts to the roof 85 feet high. 


are four other rooms, each 45 feet to the top. Aajacent ts an ice-house, with 
separate compartments for ale and beer, regulated according to necessity of 
temperature, and a testing-room. It is in the interior that the Brewers’ Building 
Even in the 
brew-house it is possible to be historical; and the brewers offer to the atten- 
tion of their guests a model of the brew-house of a hundred years ago, which 
differed very little from the brew-house of a century earlier, and which is 
contrasted with the brewery of the present day. 


expects to present the most interesting subjects to the visitor, 


One may learn here how 
William Penn, who was no total abstinence man, but was much interested in 
the brewery and the vineyard, built his brew-house at his manor of Penns- 
bury about 1683. In those days they had time, the grain being plentiful and 
the demand limited, to patiently prepare a good beverage. But at this era the 
great demand for malt liquors makes it necessary for the brewer to hurry up 
his product. The design of this establishment is to show how by improved 
processes and machinery the art of brewing can be accelerated with perfect 
honesty without the necessity of adulteration, so as to produce a pure liquor. 
Samples of the finest ales, beer, porter and brown stout made in this country 
and Europe are also shown, and the result is general gratification to visitors. 


Builder, James B. Doyle. 


The President's Column 


It is with a tinge of excitement and a feeling of accomplishment 

that I prepare to meet with you at the Canvention in Philadelphia. 

If we consider our achievements in terms of membership alone, 

1976 has been a revoluntionary year for the BCCA. Our current roster 
of over 10,000 shows promise of reaching 12,000 + by year-end, nearly 
doubling last year's count. 


Such growth cen only be the result of good people and good purpose. 


We sre slso proud of our other achievements which include; official 
registration of our logo, faster (and less expensive) communication 
via an automated roster, and the application for a Second Class Bulk 
rate permit. 


The efforts which sustain an organization such as the BCCA are never 
those of just one man or even a few. Our growth, by whatever 
yardstick we use to measure, is the product of a coordinated effort 
of the membership. It has been an honor and a great pleasure for me 
to be a part of that membership. To preside as President has been a 
thrill and an honor beyond thatt 


Best Regards 


5k 


Bud Weishaar 


1976 President BCCA 


Russian beer production 
is a ‘comedy of errors’ 


By BARRY JAMES 


MOSCOW (UPI) — From the sound of this 
story, someone in the Russian Federation 
Food Ministry probably could use a stiff drink. 
But. please. no beer 


It began in 1969 when a foreign manufac- 
turer brought an automated machine for can- 
ning beer to an industrial exhibition in Mos- 
cow. 


THE NEWSPAPER Izvestia said the Food 
Ministry decided to part with some of its hard 
currency to buy the machine to use in canning 
Kvass. a mildly fermented summer drink 
popular throughout the Soviet Union. 


An old production line. that annually pro- 
duced five million liters of Kvass, was dis- 
mantled to make way for the new machine. 


However, Izvestia said, the new production 
line ‘‘had neither beginning nor end."’ In other 
words, the factory had to spend three times as 
much money on auxiliary equipment to make 
the thing work. 


THIS DONE, the canning process was 
ready to roll by 1971. One problem: No cans, 
hence no Kvass. 


So a factory in the Ukraine was ordered to 
produce the necessary containers. 


However 


“Out of 7.128 cans filled with Kvass. 7.128 


were rejected because it turned out the tin- 
plate could not take the pressure.” Izvestia 
said. ‘And since they were not properly lac- 
quered inside. the Kvass tasted strange and 
smelled unpleasant."’ 


Factory directors then decided to reduce 
their product to a gooey concentrate and can 
that instead. 


“IN THE SUMMER of 1973, they prepared 
to celebrate their total victory over the for- 
eign machinery." Izvestia said. ‘‘But instead 
of the planned capacity of 4,000 cans an hour, 
the machinery produced 4,782 cans in four 
months and after that it stopped completely. It 
seems that equipment constructed to handle 
liquid could not handle thick syrup.” 


Frustrated. the Food Ministry imported 
600 tons of tinplate and told the factory to go 
back to the original plan of producing canned 
Kvass. 


But someone apparently forgot that the 
Soviet Union has no machinery to turn the tin- 
plate into cans. 


“FINALLY, THE useless production line 
was dismantled and the various parts of it dis- 
tributed to factories and stores. Izvestia said 


Now the factories and stores have pieces of 
the equipment. but that doesn't do them much 
good 


The equipment only works as a whole unit. 


Amana Beer 
dies: Cans 
impounded 


By PATRICK LACKEY 

Register Stafl Writer 

CEDAR RAPIDS, IA. — 4 federal 
judge here Thursday ordered a perma. 
nent halt to the sale and distribution of 
Amana Beer 


In his ruling, US. District Judge 
Edward McManus ordered the Amana 
couple who had been producing the 
beer to turn over all of the existing 
Amana Beer cans to the Amana Society 
and the Amana Refrigeration Corp 


The ruling came in a case brought by 
the society and the company against 
Paul and Emma Zimmerman of Ama- 
na, who began production of the beer 
late last year 


McManus had issued a temporary 
injunction against the Zimmermans in 
early January, which had halted pro- 
duction of the beer 


When the society requested the 
injunction, beer can collectors from 


A vanished breed, by decree 


across the nation attempted to buy the 
few cans that remained 


McManus had ruled in late January 
that the Zimmermans could not even 
sell the empty beer cans as collectors 
items. Some collectors said at the time 
that the cans could be worth as much 
as $25 apiece. 


The society and the corporation — 
who hold the Amana name as a trade- 
mark — had said they would suffer 
irreparable harm if the beer cans were 
put on the market for collectors. 


In making the injunction permanent, 
McManus said, “Amana has become 
recognized throughout the United 
States as identifying and distinguish- 
ing" products from the society and cor- 
poration. 


“The sale of Amana beer is likely to 
cause the public to believe it is sold, 
sponsored by or otherwise connected 
with the plaintiffs... '" McManus said. 


The Zimmermans were ordered to 
turn over to the society and corpora- 
tion all profits made from the sale of 
Amana Beer. McManus also ordered 
them to turn over by Aug. 16 all adver- 
tisements, labels, signs, packages and 
cans that bear the Amana name. 
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The Dakota Malting and Brewing Company 


by Marlowe L. Schlegel #3037 


The Dakota Malting and Brewing Company, unlike the majority of American breweries that were 
established in the 1800's, began business in 1961. However, similar to numerous older breweries, 
it ran into financial difficulties and soon closed. 

A brewery in North Dakota was a dream of many North Dakota residents. In the heart of the barley 
country, plans began in 1959 to build a brewery in Bismarck. One million dollars worth of stock 
was sold only to residents of North Dakota. Stockholders numbered about 3500 including 267 
tavern owners. The brewery was initially managed and operated by the brewmaster Frank Bauer, who 
had been vice president in charge of production for Goebel Brewing Co., which operated breweries 
at Detroit, Michigan; Muskegon, Wisconsin; and Oakland, California. Bauer was one of the few 
brewmasters to have his name on the top of the can. Under Bauer's supervision the plant was 
built with a 241 barrel copper brew kettle and a Capacity of producing between 70,00 and 100,000 
barrels per year. 

The first beer came off the line on July 1, 1961. The produst was good when fresh but soon broke 
down and was not palatable, giving drinkers diarrhea. This was due to not having the water 
filtered through an activated carbon filter to remove phenol caused by an oil-tar base in the 
water from the Missouri River Valley. Bauer had been told that it was mandatory to filter the 
water but he thought the phenol would steam off in the boiling process. Thus the filter had not 
been installed. The beer was recalled and dumped with holes punched in the top of all recalled 
cans. 

Bauer was unable to pay the bills and was subsequently replaced by Emmerich Zarek, former master 
brewer at the Caribou Brewing Company Ltd. in Prince George, B. C. Canada. At the same time, 
Clyde Johnson, who was president of the brewing company took over as manager. A filter was 
omstalled and the brewery began producing a good product by mid-June 1962. 

However the damage was done. People could not forget the bad product initially sold. Advertising 
was to no avail. People had to taste the beer to know it was good. Arrangements were made to 
give away beer at various meetings. This helped, as sales soon increased. The first full year 
after the change in management the brewery produced 8,000 barrels. The second year 12,000 
barrels were brewed and the third 20,500. Increased production was due to two things: the good 
product and the obtaining of two labels (Butte and Western) from the bankrupt Butte, Montana 
brewery. 

Since, 18,000 barrels was about the breakeven point, the brewery actually made a profit in its' 
third year after the filter was installed. However, day to day operations were difficult as all 
supplies had to be purchased on a cash basis as well as Federal beer taxes at $9.00 per barrel 
paid on the lst and 15th of each month. In the final year of operation the brewery paid over 
$180,000 in Federal beer taxes, compared to a total gross income of $520,000. 

Finally an advertising firm obtained a judgement against the Dakota Brewery for a debt owed from 
theinitial operations. The sheriff tied up some 5,000 cases that were ready to go out. He then 
put them up for sale and they were auctioned off for $1.00 per case less than the normal whole- 
sale price. The brewery had other large debts. Since these firms holding judgements against the 
brewery could also tie up operations, it was decided to close the brewery. The last 2200 barrels 
of beer were sold without the sheriff's levy and the doors were closed September 30, 1965. 

The Dakota can underwent only one basic design change during its' short lifetime. The original 
can with "Dakota" in red was used for approximately 18 months. This was the can with Frank 
Bauer's name on the top. After the change in management and the original supply of cans was 
depleted, a change was made to the can with "Dakota"! in white. This can was also used for about 
18 months. Both of these cans were flat-tops. The letter can was subsequently converted to a 
tabtop and used for the last 15 months of the operation. 

A special thank you to Mr. Clyde Johnson and The Bismarck Tribune for the information concerning 
the Dakota Malting and Brewing Co. 


Photo by Lew Cady #98 


Foreign Brand Changes 


Darrold Bussell #560 8 
Davenports Celebration Bitter Davenports Brewery Birmingham, England 


This 9 2/30z can is very attractive. This four color, black/green/goid & 
white can is eye catching. 


Castrol New Formula GTX 2 Harmer KG Wien, Austria 


This 0.35 liter (1202) can is the most unugal beer can,I have ran across to 
date. It is really different.It is a four color can,black/white/red & green, 
From the foreign can collector is is another must can. 


Suntory Beer (Real Draft) Suntory Brewery Tokyo,Japan 


Suntory Beer (Real Draft) l6oz redé&gned alum can. re es ei 
Suntory is attractive. The word draft in red has been outs oe - . 
mug of beer. The words Real Draft is now below the m of oer La eeee 
can is also the same design now. This is a first in 16 02 cans to y 
Brewerye A very nice looking can. 


TVA II B AB Sandwalls angbryggeri Boras, Sweden 


9, 


This new 15302 can is very nice looking. 4 bright blue,with gold/white & 
red on can. Dark blue stripe at top & bottom of can. 


Sandwalls JUL OL II B Sandwalls Brygzeri Boras, Sweden, 


This redSigch can is very attractive. A bright red with gold stripes running 
at a angle the length of the can. This is a 154 oz can. 


Banco OL II B fre Skilling Banco Bryggeri (Kopparberg) Sweden 


This 153 oz new can is very eye catching. Dark blue in color. With white 
lettering.Ias a picture of a stamp at bottom of can. (ornage/white). A very 
different designed can. 


Faleon beer Lattol Klass I Falken Bryggerei Falkenberg, sweden 


This very unusual 120z (33cl) beer can from Sweden is a very different 
can. Attractive & different. Begin a 12 oz can really makes it unusual. 


Tooheys Old Draught Brew Tooheys Limited Sydney, Australia 


This new can came out in early 1976. Has picture on the can of a horses 
(6) pulling a wagon loaded with beer. This 370ml (13 0z) can is eye 
catching. 


Coopers Gold Crown Beer Cooper & Sons Ltd Burnside,S. Australia 


This is q re-designed beer can by Coopers & Son Ltd. Came out early in 
1970. This 570ml (130z) can looks like a glass of beer. A nice looking 
can, 


Tooheys Export Pilsener Tooheys Limited Sydney, australia 


This new alum can came out in March 1976.Has the 2 punch holes in lid, 
Customer acceptance was poor to this new type of can. The drinking punch 
tab was too far from rim of can. This can was dropped from production. 
Will be one of the rarer foreign cans from Austral:a, This is a 370 ml 
size can(12.5 U.S,ozs). Has the 3 whaet stalks at top left on can. 


Anchor Beer South Pacific Brewery Ltd. Papua,New Guinea 


South Pacific Brewery came out with this new can late in 1975. It replaces 
the South Pacific Lager,which has been dropped. This anchor Beer can is: 
almost the same,as the anchor Beer can from Singapore. But for the Foreign 
beer can collector,this c is other must. This is a 533ml (1202) can. 

The can is white with red/white & black label. Has a pair of cross anchors 
in center of label. SP on each side of label. 


Carlsberg Heer Privps Breweries Stockholm, Sweden 


Pripos Breweries of Stockholm is now brewing Carlsverg Beer unuer licence 
from the Garlgbere, Breverieg, Copenhagen. in Sweden. The design of the can 
has'nt changed, This 45 cl (lo oz) can is a dark metallic blue, The -abel 
is goid/dark blue with a red seal at ton of label. 
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BEER-CONTAINER GUIDE 


**THE DENVER POST 


Author's Can Cant Dazzles 


By BOB EWEGEN 
Denver Post Staff Writer 


“Beer-can collecting is America’s fastest-growing 
hobby. It says so right on the cover,”’ Denver's frothiest 
author confidently burped to a television reporter. 

The cluster of fans was properly impressed as 
Denver's sometimes dubbed resident master of the rep- 
rehensible arts held court at Duffy’s Shamrock bar. 

And why not? Law Cady’s book provides a reliable 
way to gauge the value of, say, a Swedish “porno can” 
(decorated with line drawings of unclad femmes) that 


some would-be trader was offering as bait for vintage 
“Olde Frothingslosh.”’ 


WHETHER ANYONE would be willing to trade the 
Olde Frothingslosh can it all is another question. That 
would require parting with the beloved behemoth, Fa- 
tima Yechburgh, who adorns the can. 

Produced by Pittsburgh Brewing as a takeoff on the 
well-publicized “Miss Rheingold’ contests, the label 
explains Fatima won her coveted title because of her 
“beauty, talent, poise . . . and quantity.” 

But anyway, such tidbits are packed into the 209-page 
bible of the can collector—or just the trivia nut devoted 
to scientific inquiry into all aspects of malted bever- 
ages. 

Cady also is a crusader for consumer protection. He 
warns readers that a ‘‘King Snedley” isn’t really as 
scarce as it seems. The can with the mythical monarch 
and his voluptuous Queen Luclee has been reissued in 
California, wiping out its rarity. 


THE SAME FATE devalued the once-priceless Olde 
Frothingslosh. Thus, Cady warns, the only cans really 
certain to remain rare are probably Du Bois Budweiser 
and Playmate. 

Somebody named Anheuser-Busch sued to stop Du 
Bois Brewing from using the ‘‘Budweiser” name. 
Playboy magazine was equally nasty to the makers of 
“Playmate.” Thus, court orders should protect their 
rarity. 

Cady also warns the unwary that fakes are now flood- 
ing the beer-can market. That mint-condition Gettelman 
conetop may actually be a current Gettelman can with 
a conetop cut from an automotive additive can and sol- 
dered on. 

(Conetops, long obsolete, form the goldstandard of 
beer-can collection. ) 

The best way to avoid being ripped off, Cady believes, 
is to not buy cans at all. True collectors just trade, he 
says. An exception, of course, is allowed. It’s perfectly 
all right to buy beer cans that contain beer. 


IN FACT, the budding author was doing just that 
Friday as his retinue gathered to buy his newly issued 
book. The purchases were strictly for art’s sake, of 
course. But after Art passed out, it went on for Ken’s 
sake, and Frank's sake and Leslie's sake. . . 

Anyway, if you didn’t make the party and your book- 
store doesn’t have the book, a letter with $2.35 enclosed 
to Beer Can Book, Box 2, Central City, Colo. 80427, will 
bring the latest scientific reference book to your door. 

Cady warns that collecting can pose hazards. In a 
section on how to display the cans, he quotes one avid 
gatherer: 

“My wife suggests this method for saving space .. . 
set them on the floor. Then you jump on them just as 
hard as you can. 

“Our divorce becomes final in 10 days.” 


Yes, Lew Cady #98, author of Canversations and Coorespondence 
has written a book about his favorite subject...Beer Cans. 
The book is about beer can collecting, trading (not buying), 


BCCA collectors and the BCCA in general. 


Lew's lively touch 


of writing makes this one of the most fun books you will 


ever read. 


Lonnie Smith #99, Editor 
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Lincoln Land 
**Little Egypt Canners 
Lone Star 
Mardi Gras 
McDonnell Douglas 
**Meramec 
Miami Valley 
Michiana 
Mile Hi 
Mizzou Stags 
North Star 
**Old Capitol 
**Old Dutch 
Olde Frothingslosh 
**Packer 
Pioneer City 
**Prison City 
Queen City 
Rainier 
**kRed Stick 
River City 
Rock River Valley 
Royal Order of the 
Can Klan (ROCK) 
**Silver Foam 
**Smoky Mountain 
Southeast 
Southern Tier 
Star Model 
Star-Peerless 
Strohs Fire Brewed 
Sunshine 
Three Rivers 
**Upper Iowa 
Van Dyke 
Windy City 
**Wooden Shoe 
Yankee 


BCCA Recognized Chapters 


STATE 


Arizona 
Wisconsin 
Maryland 

At Large 
Canal Zone 
Nebraska 
Iowa 
Illinois 
Illinois 
Ohio 
Illinois 
Washington, DC 
New York 
Nebraska 
Wyoming 
Pennsylvania 
California 
Ohio 

New Jersey 
Missouri 
Europe 

New York 
California 
Pennsylvania 
Illinois 
Pennsylvania 
Iowa 

Ohio 
Missouri 
Pennsylvania 
Ohio 
Wisconsin 
Illinois 
Illinois 
Texas 
Louisiana 
Missouri 
Missouri 
Ohio 

Indiana 
Colorado 
Missouri 
Minnesota 
Iowa 

Ohio 
Pennsylvania 
Wisconsin 
Ohio 
Illinois 
Ohio 
Washington 
Louisiana 
Tennessee 
Illinois 


At Large 
Michigan 
Tennessee 
Georgia 
New York 
Illinois 
Illinois 
Michigan 
Florida 
Indiana 
Iowa 
Missouri 
Illinois 
Ohio 

New York 


*Please advise of any changes. 


**Newest Chapters 


CHAPTER PRESIDENT* 


Vern Peyser #3016 
Dick Anderson #1073 
Ray Knisley #877 
Bill Mugrage #791 
Richard Bjorneby #733 
Fred Davie #742 

Bob Firrell #1025 
Richard LaSusa #609 
Gary Margerum #1737 
Dick Adamowicz #344 
Joe Schweda #4371 
John Vetter #369 
Dave Turo #3481 
Glenn Smith #430 
Jeff Berg #799 

Will Hartlep #3109 
Warren Hardaker #696 
Bob McClure #104 
Robert Taylor #822 
Jim Hipes #496 

Bob Prinz #6705 

Nick Plosa #3640 

Ron Kingery #343 
Tucker Laskey #1131 
Bill Ihnow #1564 
Paul Farthing #729 
Curt Fisher #232 
Alan Schaeffer #3301 
Walt Cary #2529 
William Trimble #3867 
Tom Harrold #4890 
Dennis Denk #2449 
Brian Gilbert #1085 


Henry Reinkonsmeyer #186 


John Zembo #567 
Dave Coco #6287 
Doug Riser #2564 
Dan Pace #5923 

Bob Kates #1493 
Michael Dragoun #4940 
Don Olin #4130 
Steve Quinlan #769 
Bill Henderson #73 
Jeff Maske #4936 
Don Fillhart #980 
Will Hartlep #3109 
Ken Treml #4934 


S. Roger Kirkpatrick #1583 


Bob Scheidt #8949 
Terry Hoffman #1486 
Philip Daufel #2463 


Donald Morrissette #2589 


John Bernard #2365 
Jim Hedlund #1083 


Mark Ely #1919 

Bill Hart #4135 
Harry Hitchcock #6199 
Jerry Barrette #5140 
Pete Hempstead #689 
Jim McVey #4659 

Tom Hoffman #291 
Paul Daniel #549 
John Holmes #3136 

Al Brand #1336 

John Mihm #3752 

Mark Sweeney #3689 
Don Peulecke #2149 
Mike Meiring #651 
Jim Corcoran #1595 
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BCCA Board Meeting Report 


Jack Turner missed one of the few board meetings of the past four 
years. Had a good reason -- went to Philly to meet with Bud Mazzeo, 
John Ahrens, plus the rest of the Greater Deleware bunch involved 


in Canvention VI. 


Larry Wright enlightened us to the fact that he had been contacted 
by a London newspaper regarding a story about beer can collecting. 
If any of our members should have access to this story, please send 
a copy to the BCCA National Office, 


Historian file. 


so it can be entered into the 


Two more Chapters -- Joliet, IL known as ugh! Prison City. The 


other is at Green Bay, WI to be called the Packer Chapter -- their 
official paper will be the "Six Pack Report". 


7851 active members in BCCA as of half past July in this Bicentennial 


year. 


Bob Carr #6615 of Ogden, UT attended as a guest of Larry Wright. 


Bob happened to be passing through town. 


Bruce Gregg our board member from Kansas City was also in attendance. 
Bruce is KC's Best Chapter President and also spearheading Canvention 


Hope he enjoyed our company. 


VII which will be held in KC in '77. Bruce had with him a very 
comprehensive report on the progress of Canvention VII planning. 
KC Chapter is getting the job done. 


The meeting was rather short due to the fact that it was held ona 


very hot night in July and everyone was anxious to take a dip in 
the Wright swimming pool. 


Booze Labels May Tell 
What’s in It, How Much 


WASHINGTON — The Food 
and Drug Administration (FDA) 
Wednesday scrapped a 35-yearold 
agreement with the Treasury Depart- 
ment and said it will order the alcohol 
industry to put on the label what is in 
beer, wine and liquor. 


Rep. Benjamin S. Rosenthal, D-N.Y., 
called the action “a victory’ for the 
consumer. But Dr. Michael Jacobson 
of the Center for Science in the Public 
Interest said liquor interests still are 
trying to get Congress to take labeling 
authority from the FDA. 

Sam D. Fine, associate FDA com- 
missioner, told Rosenthal’s consumer 
subcommittee the FDA in 1940 relin- 
quished its labeling authority over 
alcoholic beverages to what became 
the Treasury's Bureau of Alcohol, 
Tobacco and Firearms. That bureau 
last week abandoned plans to require 
ingredient labeling, saying it would 
cost too much and be of doubtful 
benefit. 

“We regret that BATF found it 
necessary to announce ... its decision 
to withdraw these proposals,” Fine 


said. : 
Fine said FDA will tell the industry 


alcoholic beverages must be labelled. 
“We are telling the industry that these 
are foods. We have assumed our re- 
sponsibility,” he said. 

Fine referred to a law requiring in- 
gredients listed on all foods, unless the 
food conforms to a standard recipe, 
such as peanut butter. There is legis- 
lation pending, which the FDA favors, 
to require ingredient labeling even for 
standardized foods. 


Time had to be allowed to “prevent 
economic hardship to the industry and 
to prevent any significant inflationary 
impact on the country,” Fine said, but 
no more action will be needed before 
the order becomes final. 

Rep. Robert F. Drinan, DMass., told 
BATF Director Rex D. Davis the liq- 
uor labeling authority “was given to 
you and you blew it —now they’re 
taking it back.” 

Davis said, “I think I made the 
right decision.” 

He confirmed the bureau, beginning 
Jan. 1, will announce recalls of beer, 
wine and liquor — of which there 
have been actions involving hundreds 
of thousands of bottles since 1972, 
none of which was made public. 


Munich Conducts 
a Real Beer Bust 


MUNICH — Five stu- 
dents caught brewing En- 
glish beer in a Munich 
bathtub will be prosecuted 
under a stringent medie- 
val law guarding the puri- 
ty of German beer, cus- 
toms officials said. 

The four Germans and 
a Briton were caught with 
about 20 quarts of home- 
made ‘‘strong beer’’ 
brewed from ingredients 
packaged by a London 
brewery and brought into 
West Germany without in- 
forming customs, the offi- 
cials said. 

The beer was poured 
down a toilet “with the 
approval of the young 
men” during the raid by 
three agents, a customs 
spokesman said. 

The agents confiscated 
the unused portions of 
hops, malt and yeast, 
along with brewing in- 
structions — makings val- 
ued at about $9. 

“It was new for us that 
this exists. We learned 
something new,’’ the 
spokesman said. 
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11 
Giragier BDrewings 


by Jim McCoy #136 


A collection of this 'n' that taken from recent issues of BCCA chapter 
publications and newsletters. Contributions are welcome and can be 
accomplished by sending your chapter's mailings to Jim McCoy #136. 


AND THIS IS THE THANKS WE GET! 


Election "76 puring the past year, our officers made a mistake common 
to most fine public servants: they did their jobs extremely well. So 
they got what was coming to them. At the May business meeting, they 

were re-elected by the greatest landslide in the history of the Garden 


State Chapter. Our new officers -- are our old officers. Congratulations: 
President -- Bob Taylor 
V.P. -- Steve Francz 
Sec./Treas. -- Jim Manning 


In his inspiring 48-second inaugural address, Bob announced that 
as the first step in an effort to reduce the budget, he was vetoing 
a request that he buy beer for the house. His remarks were met with a 
round of deafening silence. From the Garden State Chapter 


IS THERE ANYTHING ELSE TO DO IN WYOMING? 
MATERNITY NOTES. 
Deena & Boyd Hollingsworth are the folks of a new baby boy, Ruvcrv Surns. #7799 is 
due in about 6 weeks. ‘Mama Mary Herbst is due sn late January. John Talbott's 
library books are over-due. Seems Cowboy Chapter members can do more than trade 


cans. And correctly, too. 
‘DID YOU KNOW 


Did you know that it takes 2,2 Marcia Butter-brews to equal one Rob "Piora Kid Akers? 
From the Cowboy Chapter 


AND NOW TO OUR CALIFORNIA FRIEND. 


Seems there's one of "us" in California who is hell-bent on underminding the 
very principles on which the BCCA was founded. Current California cans - 
three for one? And five for one for recent obsoletes? Seems that's what I 
saw in the latest issue of the BCCA Want Ads. That, in ny opinion, is 
outrage ous , unforgivable, and downright contemptuous! I am appalled at the 
audacity of this BCCA member even suggesting such an offer. I know that 
California has a lot of cans to offer, and that, there aren't many collectors 
we can trade with to get the California "goodies", but before I'd be a party 
to three-fer trade I'd do without. 


We are talking about current cans, cans that can be bought in just about any 
California liquor store or grocery store, or picked up on the streets for free. 
I wonder if our "friend" is including the Lucky president cnas in that 
three-fer offer? The cans are rot now scarce and never will be rare - not 
when the brewery is planning on 50,000 cases of "George", and 30,000 cases of 
each of the other 36 Presidents. 


C'mon, guy, take out your red book and read about BCCA trading etiquette and 
Article II of the Constitution and By-Laws and GET WITH IT! 


From the North Star News 


Chapter Reports 


Arizona was the location of the A-l Chapter's 
where collectors from Arizona, 

Ohio and Wisconsin gathered at the 
ternoon of trading, beer can 
Most made a weekend of it 


with trading on Saturday, visiting that night in Bob 
knowles! bedroom (drooling over his Budweiser Bock) and 
either dumping or visiting the Grand Canyon on Sunday. 
Several area dumps produced Manhattans, Mile Hi's and 
Argonauts. The next A-l Trade Session will be the first 
weekend in October in Tucson. Contact Ed Babitzke #1700. 


Flagstaff, 
July trade session, 
California, Illinois, 
Fort Tuthill Park for an af 
emptying and watermellon. 


Planning has begun for the A-l Chapter's 2nd Annual Western 
States Mini-Canvention for April 1977. Las Vegas was the 
selected location because of its accessibility by plane and 
because of the crap tables and Keno for Gene liigliori. 
Announcement of hotel and dates will be made in October. 


Marcia Butterbaugh #6560 
Corresponding Secretary 


KC'S BEST CHAPTER REPORT (KC IN '77) 


First, we would like to congratulate the chapters that organized 
and planned the 2nd Annual Mini-Canvention in Dayton, Ohio. In 
the opinion of our members and their gue sts who attended this trade 


session it was great. Congratulations! 


Tel 
dE 


The TRCTrade Session for October 
will be on the 16th, 9:30 to 3:00 
at Sacred Heart School 4643 Gaywood 
at Capital in Fort Wayne, In. 

This will be our seventh trade 
session and am sure it will be 
well attended like all of our 
previous ones were. Tables 

while they last. See you then. 


Our next Chapter trade session will be held the third weekend in 
October. The trade session will be held outdoors at the house of 
Norvil Shappel. If anyone is planning to be in the area, please 
contact an officer or member of our Chapter for complete details. 


Convention VII planning is proceeding quite smoothly. Kansas City's 
new Convention Center Complex will be the site with an excellent 


time and superb trades available to all. 


#2529 


Walt Cary 


Al Brand 1336 
FORT PITT CHAPTER 


Fort Pitt Chapter in its' monthly can emptying sessions has made astonishing 
changes. DUES HAVE BEEN ABOLTSHED| Dave Haberman #2085, former Collecting Can 
Emptier, is once again unemployed. 

After many ballots and several challenges Ken Kramer #189) has been elected 
our new Chief Can Emptier. Ken was the only nominee. 

Can Emptiers in good standing who sampled (guzzled?) Brew II agreed that it ay 
could not have been brewed in Pennsylvania but was undoubtedly a product of our Happiness Is... \aa 
neighbor, New Jersey. ( A box of beer cans /}}.\" 

Our membership is mushrooming-we have 10 members after only six months-and 
even greater growth is anticipated, 

Enthusiasiam contines to build for our first trading session to be held in 
Smithton, Pa., at Jones Brewing Company, "the fastest growing brewery in Western 
Pennsylvania". Details will be forwarded to neighboring chapters soon, 

Anonymous Can Emptier #0000 


Y NY your mail box 


The Sunshine Chapter - Gator Traders, met June 12th in Jacksonville ‘lorida. 
This event, hosted by Jim Brinkmen, was held at Camp Wil-Le-Ma, with forty 
four members and guests in attendance, This included several of our good 
friends from Georgia and Alabama, A good time was had by all and many cans 
were traded. (nis seems to be the plece each chapter touts its local rarities) 
Included were Viking, Phoenix, and Old Union, 


Our next Official Trading Session will be December lth in Orlando, Florida 
and it was decided to honor our Northern friends, by calling it our Snow Bird 
{ Invitational end Spring Thaw Treading Session. Yor further information contact 
is) Jerry Loer #3474 or Don Morrow #5381. Come on down to Orlando Decelber Lith 
have fun in the sun, and trade for some cans you probably wont find anywhere 


The Gator Traders «s«- 


Don Morrow #5381 
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Chapter Reports 


WINDY CITY CHAPTER NEWS 
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On Sunday dle 27th the Windy Clty Chaptes neta chain CONGRESS CHAPTER 


annual picnic ane trade 
guests attended the pienic, 
and beer drinking, 
a 007, Stallion and Thorobred, 


session, Over 200 members and 


Amonr some of the cans traded was 


Be it known that the Congress Chapter, 
named for the former brewery, services 


There wes plenty of tradine the greater Syracuse and surrounding 


Central New York State area. Our 
friends in the Genesee Valley Chapter 
service the Rochester area. Elections 


. F were held in June and Dave Turo#3481 
We are vlanning a dinner dance for the the 2Sth of 


Sevtember, 


Secretary 
# 986 Gree Sovolaweli 


Von Dyke 
a3 y 


Oma 
Cre ie 


| 


ticket was pulled from the fish bowl. Thorobred M. Le cams for 
furthest digtance traveled, lowest and highest number went to John 


beer was provided by the local Falstaff distributor to whom many 
thanks are due along with all those who helped so mch-especially 
with the registration. We'd also like to thank Mike Howard #6088 
for donating 2 cases of cans to give to our new members 


David M, Shatz #1880 
Chapter Correspondent 


apter's first annual "Dump 'n'! Deal was held 
on a rainy April 19th. Traders from 9 states moved thier cans 
Dam te 


and Joe Czajak were named President 
and Vice President respectively. 
Barney Driscoll was reinstalled as 
Treasurer and Val O'Riodan repeats 
as Corresponding Secretary. A trade 
session is planned for October. 
Dave Turo #3481 


On June 6, 1976, we hod our first outdoor trading 
session. It ws held at “cNair Park in St. Ch-rles. 
There wos a larce turnout, with members from the Qatevay 
and Bluff City chapters in altendance, A good time ws 
had by all. 

Another trading session is to be held on October 17 
1976 at the M. F. A. Coop in St. Charles at 1:00 Pe. Me 
Everyone is welcome. 


Loyd F. Williams 
Secretary 


SOUTHERN TIER CHAPTER 
The Southern Tier Chapter recently held 
their monthly meeting at the home of 
Ron Greenblatt. At this meeting the 
president appointed a new Chapter cor- 
respondent who will be Ron Greenblatt 
#1875 of 419 E. Main St., Endicott, 
New York 13760. Marie Lillie the former 
correspondent would like to thank all 
the Chapter Correspondents for their 
cooperation in this past year, it has 
been great to have served my chapter. 
Marie Lillie #2590 


British beer drinkers are now being joined by Scandinavian 

swillers in being sold beer "canned" in plastic tubing. ilerolite 
packs - already in use for Old Mill Ale in Britain - are being 
introduced to Finland. 

In Sweden, of course, Rigello plastic bottles have been going strong 
for a good number of years. About 8 different designs have come on 
the market so far. The plastic containers are very lightweight. They 
are held in a brightly printed cardboard tube which lends rigidity 
to the container. 

The picture does not show the other versions of Pripps and Three Towns 
Rigello-beer packs. These are very hard to come by. 


W.P. Jaspert #2295 
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2nd Annual Ohio MINICANvention 
July 9, 10, 11, 1976 


Success was a four-letter word at Camp Variety near Dayton, 
Ohio: CANS! 


When 9 BCCA Chapters get together to have a trading session -- 
they really have a TRADING SESSION. Attendance was beyond all 
expectations. To give you an idea of the reputation and drawing power 
this meeting has, here is a comparison: 

BCCA Members In 


Meeting Attendance 
lst CANvention - St. Louis, 1971 146 
2nd CANvention - Lake Geneva, 1972 283 
2nd Ohio MINICANvention - 1976 295 


BCCA members came from 18 states to trade beer cans and it was 
great: 


This meeting is a good indicator of the value BCCA Chapters are 
to the membership and the hobby. CHAPTER POWER: 


A commemorative can was given to each BCCA member that registered. 
The design idea came from Sandy Thayer, wife of #514, and was put on 
paper by Larry Bode, #7720. (A very professional job, Larry, and 
thanks for the idea, Sandy). 


We were honored by the presence of Jerry Weishaar, #159, and Hal 
Leeker, #843, BCCA President and Vice-President, in that order. 


The same weekend has already been reserved at Camp Variety for 
1977 so mark July 8, 9 and 10 on your calendar. The 3rd edition of the 
OHIO MINICANvention is in the planning stages, and you should plan to 
attend. 


Respectfully submitted by Bob McClure, #104, for the 9 sponsoring 
BCCA Chapters: 


Gambrinus Olde Frothingslosh 
Johnny Appleseed Pioneer City 
Lincoln Land Queen City 

Miami Valley Three Rivers 


Wooden Shoe 


a eS 


OLDE FROTHINGSLOSH CHAPTER 


Fourteen states were represented among the 165 traders who made our 
June 13 session in South Park a success. This was our first function 
directed by new President Will Hartlep #3109. 

Special thanks to Walter Wolff of Pittsburg Brewery for his contri- 
butions of prizes, decorations, and to Walter and Bruce Nist #396 

for exhibiting an outstanding collection of cans. 

Chapter members have made great additions to their collections 
through attendance at sessions sponsored by BCCA Chapters in York, 


Toledo, Marietta, Washington, Baltimore, Columbus, Buffalo, Ft. Wayne, 


and the Dayton Mini-Canvention. 


Olde Frothingslosh, with membership now over the 100 mark, will be well 


represented in Philadelphia at Canvention VI. 


Janice Kirkpatrick #3269, Secretary 
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Chapter Reports 


ATTENTION: Craig Bauman, Randy Czeczka, Jeff Eilert, 
Fred Haveland, Hank Herbst, Ron Jones, 
Hal Leeker, Dennis Mielcarek, La Verne 
Oliver, Milt Rewer, et al., who have 
attended previous Guzzle N'Twirls. 


The 3rd annual North Star Chapter's Guzzle N'Twirl 
will be held on Saturday, November 13, 1976 at the 
Maplewood (Minn.) Moose Lodge. Maplewood is just 
north of St. Paul, with the hall being located at 
1946 English Street, about 1 mile south of Hwy. 36. 


Trading will be from 9AM to 4PM. As is the custom, 
no one will be allowed in the hall before 9AM. An 


CHAPTER REPORTS: 
Please keep your 
chapter reports to 
200 words or less. 
Submit your report 
in article form. 


Single space all 


admission fee of $1.00 will be charged to all non- typing. 


North Star Chapter members. 


Beer and soda will be 


provided, and food available for purchase. Sorry, we just 


don't have room 


to print the minutes 


Again, a free ticket, or refund in ticket price, will be awarded to the person 


traveling the furthest distance from home to attend the dance. 


of your meetings. 


For further information such as maps, motels, ticket, etc., please write to (and Thanks, 


this means do not phone) Jack Isacson #1213. 


COWBOY CHAPERR REPORT 


The NEWS 
REPORT 
Staff 


Most Wyoming members of the B.C.C.A. are not originally from Wyoming. In fact, only 


2 of us are, Ken & Alan Schneider. Oh yeah, Akers, too. 


We Berg's are from Illinois (ugh), John Talbott is from some place on the east coast, 


Ed Bilodeau is from Omaha, Herbst is from Illinois also. 


universes, 


And the rest are from other 


Consequently, we have to travel for many moons to get to a Canvention or a swap meet. 
We are sick of driving back east to see all of our friends back there. Why not let 
them come out here(in the general vicinity anyway) for PHOENIX IN 79!!! Our’ horses 
are tired. The stagecoaches are late, and the railroad is not yet finished. 


Phoenix in 79. So be it. 


Jeff Berg, #799 


Co-Pilot 


STAR MODEL CHAPTER 


The first anniversary of the Star Model 
Chapter of the BCCA, Peru, Illinois, was 
celebrated at its July meeting. It 

boast an enrollment of 99 members in 

this first year. An election of new 
officers was held and the following elected 
Dan Schlegle #3578, President 

Mike Cusick #1899, Vice-President 

Jim DeBord #5270, Secretary 

Marjorie Haws #6044 Treasurer 

John Witalka #4111 Sgt. at Arms 

Jim McVey #4657 Historian 

Members renewing their membership and new 
members are given an attractive Star Model 
patch, which is red, white, and blue. 
Membership dues are, new members $5.00 
renewal $2.50. 

A door prize is to be given at each meeting 
and a trade session always follows the 
business meeting. 

The Star Model Chapter meets the first 
Wednesday evening of the month at the Peru 
Rescue station, time is 7:00 PM. 


Marjorie Haws, Treas. #6044 


STROH FIRE BREWED CHAPTER 


Trade Session Update 

The trade session at the Stroh Brewery was 

a tremendous success! With over 200 people 
attending, of which 125 were collectors, we 
raised $250.00 which was donated to the 
Michigan Easter Seal Society. 

Beautiful, hot summer weather was responsible 
for our turn-out. Our collectors traded hard 
and long in the 88 degree heat. Our brewery 
provided us with food and Good, Cold 

Strohs Beer 

We thank everyone who came and made the trade 
session one to remember. 

We extend our deepest sympathy to the Hart 
Family. The wife of William Hart #4135 and 
mother of Jerry Hart #4541 recently passed 
away. 


Annie Hagopian #7423 


Beer cans are beautiful ! 
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FOREICN CO 


Due to limited response to my request for "Hjalp'' with Swedish language cans coupled with 
my vast ignorance of the subject, I cannot be responsible for any errors in the following 
succinct tabulation of "words found on Swedish beer cans". 
plete but the best possible at the moment. 


greatly appreciated. 
for their hjalp. 


A B (Aktie Bolag)-Co. or Inc. 
Akta - genuine 

Aktualiserats - becomes reality 
Angbryggeri - steam brewery 
Alkoholhalt - % alcohol 

Ar - Year 

Att - to (infinitive) 

Av - of (contains) 

Bast or Basta - best 
Bayerskt - Bavarian 

Behover - requires 

Beskt - better 

Bla - blue 

Bryggerier’ - breweries 
Bryggt - brewed 

Burk - can 

Burken - the can 

Den - that (demonstrative) 
Det - it (impersonal) 

Dricka - to drink 

Efter - according to 

Enbar - juniper berry 

Ett - a, one 

Engelskt- English 

Ettol - Klass I 

Expertolet - export beers (Klass III) 
Fadgl (Dansk) - draft beer 
Fat - tap (draft) 

Fatol - draft beer 

Fler - more /several/various 


Nord - north 

Nya - new 

Och - and 

Ol - beer 

Om - about 

Onskar - wishes 

Orm - worm, dragon, or snake 
Pa - on, at 

Rattalagt - to conform to 
Ravaror - raw materials 

Ren or rent - clean 

Rode - red 

Sa - so 

Sag - saw (the tool) 

Samt - together with 
Sekelgamla - centuries old 
Skeppar - shipper or captain 


Forst - first 
Forstklassiga - lst class 
Fran - from 

Friskt - fresh 

Fyllig (t) - full flavored 
Fyllighet - full bodied 
Gammal - old 

Glatt - smooth 

Gud - God 

Gora - make (compose) 
Gutt - well (good) 
Grundat - founded 
Gudavasen - diety 

Hall - contains 

Halla - to contain 

Han - he 

Har - have or has 
Harligt - splendid 

Helg - holiday (weekend) 
Hjarten - hearts 

Hjalp - help 

Humle - hops 

I - in 

Innehall - contains 

Inte - not 

Jorden - the Earth 

Jul - Christmas 
Kallvatten - cold water 
Kan - can (is able) 


Karaktar - character (nature of) 


Skilling - shilling 

Skruv - screw 

Skummande - foamy 

Smak - taste 

Sorter - types (qualities) 
Stamvortstyrka - vortstyrka 
Starkol - Klass III 

Starkt - strong 

Storsta - biggest 

Spetsat - pointed - special 
Svensk - Swedish 

Tappat - tapped (drawn off) 
Tappning - tapping 

Tid - time 

Till - to, towards 

Tjeckisk - Czech 

Tomburken - empty can 


*Klass I (ettol) to 1.8% alcohol - near beer 
Klass LIA (lattol to 2.8% alcohol - light beer 
Klass IIB (mellanol) to 3.6% alcohol - middle or medium beer 


Klass III (exportol or starkol) to 4.5 % alcohol - export or strong beer 


MPOSITE CORNER 


J. Vetter #369 


Admittedly, the list is not com- 
Any remarks, comments, corrections, etc., will be 
Special thanks to Messrs. John Krueger #107 and Fred Prien of Vallingby 


Kasta - throw 

*Klass - class 
Klokaste - cleverest 
Kraft - power or strength 
Lagom - round about 
Lattol - Klass II 
Lejon - lion 
Levt - Lived 
Ligt - is located 
Lite - a little 
Ljusare - Lighter 
Ljust - light 
Malt - malt (lst one I knew) 
Man - one (a person) 
Manniskan - the people 
Manniskor - Peoples 
Med - with 
Medaljol - prize beer 
Mellanol - Klass II B 
Miljontals - in the millions 
Miljoproblemen - about a 

problem. 


Mjod - Mead 
Mjukt - soft dD 


Morkare - darker 
Morkt - dark 

Must - juice 
Mustigt - succulent 
Mycket - much 
Naturen - nature 


Tomma - empty 

Tre - 3 

Tva - 2 

Tycker - thinks 

Tynnyriolutta (Finnish) 

draft beer 

Tysk - German 

Utmarkt - perfect, excellent 

Utvald - select 

Utover - beyond 

Vanliga - usual, ordinary 

Var/Vara/Vars - our(s) 

Vikt - weight 

Vortstyrka - strength of the 
plant (hops) 

Verkligen - genuine 


>) 
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FOREIGN BRAND SUBMISSIONS - BETWEEN MAY L7 - JULY Ley L976 


(J. Vetter #369 4300 San Juan Drive, Fairfax, VA 


Guinness 3715 


Charrington Toby 891 


Ceres Danish Imported (3838) 
Ben Truman 9183 
Carlsberg Special Brew 9183 
Caters Brown 891 
Caters Pale 891 
Caters Special Lager 891 
Davenports Top Brew Deluxe 891 
Hallmark Lemonade 891 
Master Brew Bitter 891 
Spar Export Pale 891 
Spar Lager 891 
Village Sparkling Lemonade 891 
*Cluss Special 3169 
Cluss Pils 3169 
Patrizier Poculator 6705 
Schwaben Brau Pilsner 3169 


Thurn Und Taxis Postmeister Doppelbock 


Sun Pilsen 369 
Grolsch "Op Sail 76" 7623 
Starbrau 6705 
Skol International 2000 360 


Gold Harp Light Special Pilsener 733 


Anchor 3715 
*Diplom Pilsner (3838) 
Granges Flaggol IIB 240 
Lys 891 
*Ol Fat Inn (3838) 
Ornen Mellanol 309 
*St. Eriks Extra (3838) 
Sandwalls Jul 01 425 
*Sag Til Om Exportol (3838) 
*Tingsryds Pilsner Special (3838) 
Top Mellanol 3715 


AUSTRALIA 


Stout Tooheys 


CANADA 
B Carling 


DENMARK 
B Ceres 


ENGLAND 
Truman 
Carlsberg 
for Cater 
for Cater 
for Cater 
Davenports 
handy Wheatsheaf 
Shepherd Neame 
(Allied) for Spar 
(Allied) for Spar 
handy Alliance 


NAWDPrPWwNnnwerProy» 


GERMANY 
B Cluss 
B Cluss 
BB Brau A.,G, 
B Leicht 
3169 BB Thurn Und Taxis 


GREECE 
B Hellenic 


HOLLAND 
B Grolsche 
B Bavaria 


ITALY 
B Poretti 


MALAYSIA 
B Guinness Malaysia 


NEW GUINEA 
South Pacific 


wo 


SWEDEN 
Bayerska 
Granges 
Granges 
Tre Bryggare 
Till (for Norrlands) 
Stockholms 
Sandwalls 
Ostersunds 
Tingsryd 
Top 


BDWBnnwnnnwnnddow 


22030) 


Sydney 


7 Cities 


Aarhus 


London 
Northampton 
Chadwell Heath 
Chadwell Heath 
Chadwell Heath 
Birmingham 
Winchester 
Faversham 
Harrow 

Harrow 
Stanmore 


Heilbronn 
Heilbronn 
Nurnberg 
Stuttgart 
Regensburg 


Athens 


Enschede 
Lieshout 


Induno Olona 


Selangor 


Papua 


Stockholm 
Grangesberg 
Grangesberg 
Ostersund 
Stockholm 
Boras 
Ostersund 
Tingsryd 
(Gallivare) 
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_ THE BEER CAN 
ANCH | 
; It was only eleven in the morning but it was already hot. We 
BEER 4 Vie ro had been deer hunting all morning and I was headed for my second 
pee! terry bo y) cold beer. "One", I yelled. ''Two'', my brother John replied. 
_' net "Three" shouted Kingsbury. I opened the ice box and took out 
t three cans of beer. I gave John the L§&M and Kingsbury and Mann- 
chester. I drank the Dodger Lager. "I don't know who got the 
best one but they are all Maiers', I said to no one in particu- 


lar. John spoke up,"It seems like we bring up a different kind every time we come to the cabin". 


"T wonder how many different labels they make?" 
Well that was all it took for me to start collecting beer cans. Back in the early fiftys it 
seemed like Maiers was putting out another label every month. All the big stores had their own 
labels and I heard that if you ordered a hundred cases you could have a new label made. Any 
way in the next five years the can pyramid grew to the ceiling. We didn't go out of our way to 
find different cans (darn it) but put a new one up whenever it showed up. Cans like Tahoe, 
Santa Fe, Golden Gate, and Old Dutch brighteded up the old cabin. When I brought them home 
there were over fourty different Maier cans. 
It wasn't until last year when I joined the BCCA that I realized that I had a couple of rare 
cans. They weren't listed in the composite list and when new can guides came out my cans were 
among the missing. The local experts hadn't heard of them. 
Enough of the suspense. The first can is RANCH BEER. It was made by Pacific Brewing Inc., 
Oakland Calif. It is brown wood grain with a white sign on front and back with the name in it. 
Under the name is written Light! Bright! 
The second can is NIBORG by Maier Brewing Co. Los Angeles, Calif. It is white with a blue 
design and the name Niborg in red. Also the crown at the top is in red. The same design is on 
sae sides. They are both 12 oz. and would you believe that they are both opened from the 
ottom. 
From a very happy California collector 
(Name withheld) 


A Good Place To Be 


philadelphia kK 
Pitch 
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TZ s) us 
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State Regula 


Here are a few more interesting and unique laws pertaining to the brew, submitted recently 
by several members: 

Delaware: Beer sold in liquor stores and taverns. 

D. C.: Taverns not allowed to sell beer to take out, also not sold in grocery stores 

nor on Sunday except by the glass and after 1:00 P. M. 

Indiana: Grocery and drug stores sell only unchilled beer. 

New Jersey: Not sold in grocery stores nor drug stores. 

New York: From this state, comes a report of restricting the minimum age to 18 to 
enter a bowling alley where beer is being served. (Helpful hint: watch 
the entrance for a beer license which must be posted if the store sells beer. 

Oregon: Prohibits beer ads on Sunday newspapers and bans the word "saloon" from beer ads. 

Tennessee: In certain areas where beer is sold in food stores, it cannot be cooled 

below the store temperature; however, package stores which are prohibited 

from selling beer, may sell wine and even chill it. 

Virginia: Beer and liquor ads are prohibited on billboards and other public places. 
Signs showing in tavern windows, "on and off" indicated that beer may be con- 
sumed on premises or taken out. 

A word about openers: 

Arkansas: Brewers are prohibited from supplying retailers with can and bottle openers. 

North Carolina: Brewers cna supply openers but the openers cannot bear advertising. 

Kentucky: There is a law that specifically states that openers can be furnished, where- 
as the rest of the states do not seem to have any laws preventing the furnish- 
ing of openers. 

What's the latest unique law you've come across? Jot it down and send it to me. 
Attention foreign collectors and travellers...Do you have any information on the purchase of 
cans and laws in other countries? 


Paul Ladefoged #39 
Chairman, State Regulations 
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How Many Are There? 


In the interest of establishing numerical facts regarding 
scarcity or non-scarcity of certain cans, your cooperation 
can help BCCA to establish some true facts about these cans 


and others in the future. 


For our first questionnaire it was decided to go from A to Z 
and from new to old, and we ask your cooperation in making 


this study a success. 


Please take the time now to send your 


personal report to BCCA Headquarters, 7500 Devonshire, St. Louis, 


MO 63119. 


We are only interested in cans that are mint condition, so please 
only report to us on cans that classify mint. 


In order to simplify your report, all you need do is list alpha- 
betically by letter any cans on the following list that you 
have in your collection in mint condition. 


EXAMPLE: If you have Apache, Brew 82, Club House, all you do 
in your report is simply list your name and BCCA number and the 


letters A-B-C. 


This will tell us that you have the three cans 


and it will make your report rather easy and hopefully gather 


some valuable information on can scarcity. 


In some cases the 


brands listed may have been made by a succession of breweries. 
We are not at this time interested in breweries, 


the brand in mint condition, report it only once. 


APACHE 

Brew 82 

CLuB House 
DUNKS 

EXCELL 
FRENCH /6 
Gamecock ALE 
Hype PARK 75 
IRISH CREAM ALE 
JORDAN 
KEELEY ALE 
LITTLE KING 
Muc ALE 


NECTAR 

007 

PHOENIX 

QUEENS BRAU 

RED Fox 

Sout M.L. 

TAHOE 

UNITED MILLWAUKEE 
VAN DYKE LAGER 


WINDSOR 
) 


YORK 
ZoDY'S 


so if you have 


2 
° BRAND CHANGES BRAND CHANGES 


by Jim McCoy #136 


Well, where does one start with the assignment of editing BRAND CHANGES? First things first, a mighty BIG thanks is in 
order for Vaughn Amstutz (#10) who has done an excellent job of putting this column together since its inception. I 
never realized until this past month how much work is involved in compiling a list of new brands and design changes! 
Are you sure you don't want to reconsider, Vaughn?! Second, a number of members took the time and effort to contribute 
cans and information for this month's column, Without their help, much of what you'll read and see on the following 
Pages would not be read or seen. So, thanks go out to Dominic Mazzeo (#1027), Larry Handy, Jr. (#947), Ken (#218) and 
Lois (#288) Hiestand, Ralph Herbst (#5399), Marcia Butterbaugh (#6560), Chuck Nekvasil (#525), Jeff Berg (#799), Wally 
Swenson (#348), Steve Fox (#7297), Martin Landey (#78), John Rhyner (#7856), Peter Osenton (#1437), Bill Vasko (#833), 
Clint Leonhardt (#1653) and our very good friend and informant from Pittsburgh Brewing Company, Walt Wolff. Keep up 
the good work gang as it is very much appreciated’ And speaking of work, we need YOUR help to keep this column going. 
Quite simply, it will be as good and as helpful as you care to make it. So, when a new brand or a redesigned can comes 
out in your area, send me some information on it. Better yet, send me the can and we'll photograph it so that all of 
our members will know what they should be looking for to expand their collections. Enough said. Here's what's new. 


BALLANTINE PREMIUM LAGER (General Brewing) now out in an aluminum can with a slight design change. The background 


wording, Premium Lager Beer, has been increased in size and is confined to one column on both the front and back 
rather than wrapped around like the previous cans, NET CONTENTS 12 FLUID OUNCES appears on one line near the 
bottom of the can, 


BERGHEIM (Bergheim Brewery) has a slight redesign in their new extruded steel can. The waterfall and country scene is 
inferior to the previous can and the lines, "made with pure mountain spring water FROM THE PENNA. DUTCH COUNTRY", 


have been eliminated. 
BOH (Haffenreffer Brewing) has a slight change is color and the position of the design. 


BREW II (Horlacher Brewing) apparently were not too happy with their tan and blue can and have switched to gold and blue. 
CHIPPEWA PRIDE (Jacob Leinenkugel Brewing) has been totally redesigned featuring a waterfall scene on the front. 
COUNTRY CLUB MALT LIQUOR (Pearl Brewing) is now out in an aluminum can with the recyclable designation. 


COUNTRY TAVERN (Pearl Brewing) is reportedly off the market now. 


DISTLEDORF (Pittsburgh Brewing) might be a new name to look for if the plans for this new dark beer ever come to pass, 


FALLS CITY (Falls City Brewing)is in the process of test-marketing a redesign of their can in the Lexington, KY area. 
The Falls City Beer logo has been enlarged and most of the vertical striping has been eliminated other than for a 
narrow band around the bottom of the can. Within this narrow band is a new slogan, "Nobody makes us make beer this 


good." The can will be available in both 12 and 16 ounce sizes, 


FALSTAFF (General Brewing ) now prices its bi-centennial can at 6 for $1.19 on the backside of the cans 


FYFE & DRUM EXTRA LYTE (Genesee Brewing) is another entry in the "light beer" race promoting the fact that it is, "Less 


filling...more refreshing." 
GABLINGER'S EXTRA LIGHT (Forrest Brewing) is a new entry in the market all done up in orange, white, black and gold. 
GAMBRINUS GOLD (Pittsburgh Brewing) reportedly considering a redesign of their recently redesigned can. 


GOETZ (Pearl Brewing) has a slight design and color change reverting to their previous gold rings around the logo. The 
words, Premium Quality, have been added to the upper portion of the can. 


GRAIN BELT (G. Heileman Brewing) follows its recently redesigned PREMIUM can with a totally new design for its regular 
beer in white, red, gold and black, 


HOF-BRAU (General Brewing) is now in an aluminum can with slight changes in the color scheme, 


HORLACHER (Horlacher Brewing) is introducing a new series of Hex sign cans with very attractive designs, The Horlacher 
Distributor Newsletter indicates the brewery will make approximately 500,000 of each can, so they will be plentiful. 


IMPERIAL PILSENER (Hofbrau Brewing) now out in a very attractive white can With black, gold, and red printing. One of 
the first cans to not only list the ingredients, but to show metric volume—355 ml (milliliters), 


IRON CITY (Pittsburgh Brewing) joins the bi-centennial parade by putting three new cans on the market with a flag 
theme—Sons of Liberty, Grand Union and Taunton, Reportedly six cans in the series with the other three due out 


sometime around Labor Day, 


KATZ (Pearl Brewing) is now out of production. 


KEG (General Brewing) available in an aluminum can, Minor changes—-keg is darker color and the wording, NET CONTENTS 
12 FLUID OUNCES, has been placed directly under the keg. 


KNICKERBOCKER NATURAL (Jacob Ruppert) now out in an extruded steel can with a slight color change in the ribbon designs 
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Photography by Ken Schneider #849 


BRAND CHANGES BRAND CHANGES 


KOEHLER (Erie Brewing) adds to their Bicentennial line with another blue and white can featuring Paul Revere's Ride on 
the backside. Presumably, KOEHLER LAGER will have the same design on their red and white cans 


LUCKY DRAFT (General Brewing) has dropped the mountain scene from their cane It is a counterpart to the new Lucky Lager, 


LUCKY LAGER (Falstaff Brewing) now distributed in the midwest by this brewer. Same design as the General can, but made 
in a crimped steel can with the computer code lines running vertically rather than horizontally. 


LUCKY PRESIDENT (General Brewing) features George Washington, the first can in a series with a new can every month 
covering each of our Presidents. 


NEUWEILER CREAM ALE (Ortlieb Brewing) reportedly in the development stages. 
OLD CROWN (Peter Hand Brewing) has a newly designed can featuring a building on the bottome 
OLD TAP LAGER (Pabst Brewing) has gone from the woodgrain barrel to a solid brown barrel. 


ORTLIEB'S (Ortlieb Brewing) contines to add to their bi-centennial line with Paul Revere (#10-aluminum), Molly Pitcher 
(#11-extruded steel) and Head House (#12-aluminum). Rumors indicate they might not complete the 18 can set. 


OYSTER HOUSE (Pittsburgh Brewing) finally made its long awaited appearance only to have part of their production with- 
drawn from the market until they are able to settle some legal entanglements with the Penn. liquor authorities, 


PETER HAND EXPORT LAGER (Peter Hand Brewing) is just out featuring brewing scenes from the 1890s. 


POINT BICENTENNIAL (Stephens Point Brewery) is one of the latest to join the long list of bi-centennial cans (Jeff 
Berg's tally shows 43 to date). 


POINT SPECIAL (Stephens Point Brewery) has gone through minor changes in the positioning of the words on their can, 


READING (C. Schmidt & Sons), recently acquired from Reading, now on the market by the new brewery. The initial batch 
of 16 ounce cans were printed with the red and blue colors reversed, but were then corrected. 


RHEINGOLD EXTRA DRY LAGER (Rheingold Breweries) is now available in an extruded steel can. 

ROLLING ROCK (Latrobe Brewing), which recently added a white circle to their can showing the brewing ingredients 
(apparently an unknown number of cans were overprinted with a dark circle and white letters), has replaced this 
circle with the ever-increasing computer code. 

SCHLITZ LIGHT (Schlitz Brewing ) is now out in a tall slim aluminum can like Coors. 


SCHLITZ MALT LIQUOR (Schlitz Brewing) is also made in the tall, slim version. 


SCHMIDT'S OF PHILADELPHIA (C. Schmidt & Sons) has introduced the third can in their bi-centennial series—Signers of 
the Declaration of Independence. 


SGA (G. Heileman Brewing) has a brand new face featuring a heraldic lion all done up in red, white and blue. 
SPRING LAGER (General Brewing) is now out in an extruded steel can with no change in design. 

STORZ TRIUMPH (G. Heileman Brewing), recently acquired from Grain Belt, now on the market in a crimped steel can. 
TECH (Pittsburgh Brewing) replaces the recently redesigned PREMIUM with a LIGHT designation. 


YUENGLING PREMIUM (D. Go Yuengling & Son) made a slight change to their color scheme by printing, SINCE 1829, and the 
eagle in blue and inserting a blue band around the bottom of the can. 
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{beer Can Collectors of America 


7500 DEVONSHIRE, ST. LOUIS, MO 63119 3 


THE BEER CAN COLLECTORS OF AMERICA was founded in St. Louis, Missouri in April, 1979 
by seven beer can enthusiasts. We now have over 6000 members in forty-nine states and in 
numerous foreign countries. There are no prerequisites for membership in the BCCA, only 
an interest in collecting beer cans. We have members in almost all walks of life and in 
every age group. 


HERE ARE SOME OF THE BENEFITS OF BELONGING TO THE BCCA: 

1. YOU RECEIVE a Composite List showing all canned beer brands held by our members. 
You can use this as a check list against your own collection. 

2. YOU RECEIVE a Roster containing the names & addresses of fellow members. 

This is most helpful when trading by mail, phone or in person. 

3. YOU RECEIVE your official Membership Card which is proof of membership for the 
year your dues are paid. This card entitles you to all the rights and privileges 
of a member of the BCCA. 

4. YOU RECEIVE a set of supplies consisting of official BCCA Windshield Decals, 
"Don't kick the can" Button, and the BCCA embroidered Emblem. 

5. YOU RECEIVE our bi-monthly (6 issues a year) publication BEER CAN COLLECTOR'S 
NEWS REPORT, which contains new brand information and numerous articles of interest. 

6. YOU RECEIVE a Membership Certificate suitable for framing, signed by the President 
and Secretary. 

Tx YOU HAVE THE RIGHT to attend our Annual CANvention. The News Report will contain 
details about the CANvention which is held yearly in September. 

8. YOU RECEIVE a Monthly Want Ad Bulletin containing many possible trades. (A small 
charge is applied for placing ads. A coupon for one (1) free ad will accompany each D 
new membership.) 


We welcome you to join this fast growing, fun loving, club so you may enjoy the fellowship 
and all the benefits of membership; however, please note, the BCCA is a trading club, and 
the buying and selling of cans amongst members is strongly discouraged. 


DON'T BUY THAT CAN, TRADE FOR IT, 


Bob Feldwisch 
Secretary, BCCA 


Please type or print facto Ty. 


NAME ADDRESS 

CITY STATE ZIP CODE 
AREA CODE PHONE NO: SPOUSE'S NAME 

NO. OF CANS IN COLLECTION OCCUPATION 

DATE OF BIRTH TYPE OF COLLECTION (Full, empty, 1202) 


Enclose a check or money order(no cash please) for $15.00($20.00 for foreign members) to 2 
cover initiation fee of $5.00 and annual dues of $10.00($15.00 for foreign members). 

Members who join after October lst will be paid up for the balance of present year plus 

all of the following year. Please make check or M.0. payable to BCCA and mail to BCCA, 

7500 Devonshire, St. Loutsa, MO 63119. 


BCCA’S New BOOK 


THE BEER CAN was written and 
researched by 40 members of 
BCCA, contains hundreds of 
illustrations and will be the 


handbook of all beer can 


collectors. It has been two 
YEaES in the researching and 
writing -- well worth the wait! 
It was professionally produced 


by a noted publisher, Greatlakes 


Living Press of Chicago. 
size: oh" x 5h" BEER CAN 
218 pages i 
a complete guide 


to beer can 
collecting 


by The Beer Can Collectors of America 


LIstT oO F CHAPTERS: 


Chapter One: Jumping on the "Canned Wagon" - The history of the beer can. 
etc. 


Chapter Two: Can Companies - How cans are made - who makes them - dating them, 
Chapter Three: BCCA - How it was formed, why, what made it grow. 
>? = Who collects beer cans - and why. 


Chapter Four: The Only Nut in the World 
Swapping, Showing - Dumping, gold mining, trading, displaying. 


Chapter Five: Finding, 
2 Chapter Six: Restoration and Preservation - Everything from acid baths to repainting. 
Chapter Seven: A Hobby, Not a Business — BCCA's efforts to keep cash out of the hobby- 
Interesting tidbits about a few dozen cans. 


Eight: A Few Interesting Cans — 
r the traveling collector. 


When, How and who fo 


Chapter 

Chapter Nine: Travel Guide - The Where, 

Chapter Ten: Canned Humor - Funny things happen to beer can collectors! 

Chapter Eleven: Where Have all the Breweries Gone? — Those who have gone on before. 
e - Will the can soon rest in peace? 


Chapter Twelve: The Beer Can's Futur 


THIS BOOK RETAILS FOR $4.95 IN STORES. 


NLY $4.00 (postage paid). 
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= Al Good Idea 


As the father of, and chief supplier of cans for my son, Marks 's ee t om 
often pressed into service as official packer and shipper of oe a cans se a 48 
We have shipped well over 100 packages of cans in quantitles 0 ri iv Siaghe Pee ae he ime 
in the first year of membership in BCCA, and have never received a Samy SP : — 
in transit. On the other hand, we have received a fair number of pales Pevit rom other 
collectors, and understandably so, in looking at the packaging methods ve ate ds £ 
Becasue it is sometimes difficult to reconcile the problem of receiving a goods from 
another trader, perhaps it is wise to devote a little more time in ae in place to under- 
stand and employ good packaging and shipping practices, as suggestec é t 4 hatetias cou 
1. Use a sturdy cardboard container, preferably one that has a nae . ies es 

strength of no less than 2004. Do not use thin cardboard containers oe ps ° oe boxes, or 
containers previously used that show obvious signs of collapse or ot Tike canon i 

2. Rigidize the interior of the container by cutting and fitting stif me ee. eens 
tors around the cans, and then fill the voids at sides, top and bottom wit tae y crumpled 
newspaper, as shown in the accompanying sketches. Following this example will insure that 
the cans are adequately protected, while allowing just the right amount of "give'' or crusha- 


bility to the overall package, but not to its contents. 


Tight crumpled 


news Cc 
Acre Cardboard Separators 


- ToP SECTIONAL View 


Cardboard 
Separator 


Tightly cromp led 


pemaPaper 


SIDE SECTIONAL VIEW 


3. Use a high quality packaging tape to seal all flaps of the container, including the 
bottom and side seam where necessary. Some recommended examples are filament type strapping 


tape, aluminized duct sealing tape or 3M package sealing tape. 


Transparent "Scotch" tapes 


and masking tapes do not have the strength properties of the above listed types. 


4. Enclose a note or packing list inside the package, 


complete with the recipient's name 


and address, located in such a manner that it is not likely to be thrown away with the pack- 


aging materials during unpacking. 


5. Use a gummed label, taped also in place, on the outside of the package, or an indelible 
marker pen to clearly show both the sender's and recipient's names and addresses. 

6. If sending the package by U. S. Postal Service, suggest that it be sent by Parcel Post 
Special Handling, which insures that the package travels with First Class mail, but as sub- 


stantially lower cost. Less time in transit should help to eliminate the potential for damage. 


7. It is also a good policy, particularly when shipping obsolete cans of greater value, 


to spend the small additional amount necessary for insurance coverage. 


In addition to having 


a basis for filing a claim should damage occur, the insurance receipt will allow quicker res- 
ponse from the Postal Service when attempting to locate a shipment that has been lost or 


misdirected. 


Hopefully, this should be of interest to the advanced as well as the novice collector. 


Robert M. Pennell (for Mark Pennell 


#4285) 


FOREIGN CANS 


Polish Drink 


New from Britain are 9 2/3 oz cans for Sainsbury's Most Alcohol 


Bitter, following the red 4 pint can for the same 
food chain (beer by Ruddles); and a complete label 


Per Average 


WARSAW — Poland, with a 


change for Harp Lager using a more traditional beer yearly intake of 8.4 liters of 5d 


label design (presumably a 16 oz. can will follow. 
These cans are straight cans. Crimped are the new 
9 2/3 oz. Breaker Malt Liquor, following the style 
of the 16 oz can; and Badger Light, a complete 
label change, which presumably will be adopted for 
the same brewer's other beers (Badger Brown, Brock 
Lager, etc). A good looking can, brown, red and 
gold diagonal stripes. In Germany, the new change 
to 0.33 litre cans is bringing with it label 
changes, such as Schloesser Alt now in red white 
and overall blue; Kaiser Pils, now green and 

gold; etc. 


per cent alcohol per inhabitant, 
has the world’s highest percapi- 
taalcohol consumption. 

Italy and France lead in wine 
drinking, with 109 and 106 liters 
consumed each year, respec 
tively, by the average Italian 
and Frenchman 

West Germany, Czechoslova- 
kia and Belgium lead in beer 
consumption, averaging 143 to 
146, liters of beer per citizen 
annually. 


Champion Recycler 


VIRGINIA BEACH, Va. —Ron- 
ald Boyce, a veteran at turning junk into 
money, has climbed to the top of the 
heap in his specialty — collecting beer 
cans. 

Boyce set claim to a national record 
when he turned over an estimated 230,- 
000 crushed beer cans, weighing more 
10,300 pounds, to an area recycling 
center, 

“T do it because its fun and its also 
Profitable,” said Boyce, a 39-year-old up- 
holsterer. 

Reynolds Aluminum Co., owners of 
the recycling center, paid Boyce $1,500 
for the garage full of beer cans he col- 
lected over the past four months. 
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WOW 10,000! 


That's right. BCCA number 10,000 was recently issued. Obviously as 
2 the BCCA grows, we continue to be the leader in Beer Can Collecting. 
Wonder how long before we reach 15,000. 


OXALIC ACID 
CAUTION! 


Please be very, very 
careful when using oxa- 
lic acid, It is a vio- 
lent poison and must be 
used with caution, 
Avoid breathing the 
dust or fumes. Use rub- 
ber gloves when handl- 
ing it. Avoid contact 
with skin and eyes, In 
case of contact, im- 

D) mediately flush skin or 
eyes for at least 15 
minutes; for eyes, get 
medical attention, 


PASS IT ON 


Free Cone Top 


This issue marks the beginning of the 
1977 Canvention award for the best origi- 
nal editorial article in the News Report. 
Want to know who won the 1976 Canvention 
award and can in Philadelphia? See the 
November New Report for the results. 
Remember, this inducement to upgrade the 
News Report is the idea, can and award 

of the creative Bill Christensen #33. 
Knowing Bill's taste for cans I'm sure 
the can will be of exceptional worthy- 
ness. 


Fair trading values begin and end with each 
of us. Don't "rip-off" your fellow collec- 
tor. PASS IT ON 


7 oe 


NOTICE 


Your fellow Workers, Committee 
Members, Committee Chairmen, 
News Report Staff, Officers, 
Board of Directors, et all 

Do NOT recieve a salary. It 
is done on a volunteer basis. 
In other words this is a HOBBY, 
not a profession. Sooooo how 
about helping your club with 
some positive input and make 
YOUR club the best you know 
how. Food for thought? 
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Sept 9-12 
Sept. 19 
Sept. 25 
Sept. 26 
Oct. 9 

Oct. 12 

Oct. 12 

Oct. 16 

Oct. 17 

Oct. 24 

Oct ? 

Oct ? 

Nov. 15 
Nov. 14 
Nov. 14 
Nov. 13 or 20 
Nov. 18 

Nov 21 

Nov. 21 

Dec ? 

Dec 4 

Jan 16 1977 
Jan 15 

Feb. ? 
March ? 
March 20 
April ? 
April 2 
July 8, 9610 
Sept. 22-24 


Sept. 


1978 


Canvention VI in Philadelphia. 


Music City Chapter regularly scheduled meeting/trading session. Nashville 


Tennessee. For more details contact Ron Tichy f6184. 


Windy City Chapter Dinner and Dance. For more information contact Greg 


Sokolowski #986. 


Badger Bunch swap meet in Green Bay, Wis. For details contact Peter Vann #1134, 


Gambrinus Chapter trade session Ganyard Building, Franklin County Fairgrounds, 
Hilliard, Ohio, 11 AM till 3 PM. 
Ill. Details later. 


Rock River Valley trade session in Rockford, 


North Star Chapter evening trade session at Olympia. 


Three Rivers Chapter trade session in Ft. Wayne, Ind. Contact Al Brand #1336 
for details. 

Van Dyke Chapter trade session at the M. F. A. Co-op in St. Charles, Mo. 
Bluff City Chapter trade session in Alton, I1l. Contact Frank Wiseman #2585 


for details. 


A-1 Chapter's trade session in Tucson. Contact Ed Babitzke #1700 for details 


KC's Best Chapter trade session the third weekend at the home of Norvil Shappel. 


North Star Chapter's 3rd Annual Guzzel N' Twirl to be held at Moose Hall, 1946 
English Avenue, St. Paul, Minn. Details later. 


Wooden Shoe Chapter trade session at Carousel Ballroom, 7 miles south of Celina 
Ohio on U. S. 127 from 10 AM to 3 PM. Contact Mike Meiring #651 or Oliver 
Wendel #698 for details. 


, 


Keystone Chapter business meeting and trade session in Lebanan County. Hosted 
by Bill Basehore #6973 and Mike Krakow #7910. 
Old Dutch Chapter trade session in Lima, Ohio. Contact Dan Reinicke #7551 


for exact date and details. 


Gateway Chapter trade session at American Legion Post #101, 2721 Collier Ave. 
Brentwood, Mo. at 6 PM. Contact Fred Haveland #353 for details. 


Bluff City Chapter trade session in Alton, Ill. 
for details. 


Contact Frank Wiseman #2585 


Music City Chapter regularly scheduled meeting/trading session. 
Tennessee. For more details contact Ron Tichy #6184 


Nashville, 


Keystone Chapter Holiday Dance §& Buffet 


Sunshine Chapter business meeting and trading session in Orlando, Florida, 
hosted by Roy Rogalski. 


Music City Chapter regularly scheduled meeting/trading session. 
Tennessee. For more details contact Ron Tichy #6184. 


Nashville, 


North Star Chapter trade session. Location to be announced. 
Mardi Gras 'Mini-Canvention". 
Pioneer City Chapter 3rd Big Trading Session. 


Music City Chapter regularly scheduled meeting/trading session. Nashville. 


Tennessee. For more details contact Ron Tichy #6134. 
A-1 Chapter's 2nd Annual Western States Mini-Canvention in Las Vegas. 


North Star Chapter trade session. Location to be announced. 


Ohio 3rd Mini-Canvention at Camp Variety near Dayton, Ohio. 
Canvention VII in Kansas City. 


Canvention VIII in Milwaulkee. 


Beer labels 
brewed at altar 


The name of Capt. Fred 
Pabst has been In the news 
recently In connection with 
the sale of his former man- 
sion, a reminder of a van- 
ished period when brewing 
and romance went together 
in Milwaukee like beer and 
pretzels. 

It was romance that con- 
verted the captain from sea- 
manship to lager. But he was 
not alcne. If It hadn’t been 
for the tender passion that 
led in those days to marriage 
and brewery ownership, 
Blatz and Schlitz beers, like 
the brew named for Pabst, 
would be served under dif- 
ferent names at your neigh- 
borhood bar. 

Marriage to a brewer's 
daughter or widow was a 
custom thst can be traced 
back to the city’s first’source 
of lager, established by Eler- 
man Reuthlisberger in 1841 
at S. 3rd and W. Virginia Sts. 
Herman sold out to J. B. 
Meyer who sold out to Franz 
Neukirch, whose daughter 
married Charles T Melms. 

Before long, Melms was 
Milwaukee's leading brewer. 
In his old age, he sold the 


South Side Brewery to Philip 
Best's Empire Brewery, 
which is why if you ask for a 
bottle of Melms you can’t get 
one any more. 

Best also had a daughter 
— two daughters, in fact. 
Both his sons-in-law became 
big in the brewing game. One 
was Emil Schandein and one 
was Capt. Fred. 

Pabst was the skipper of a 
lake bout when he met the 
brewer's daughter After 
their marriage it turned out 
that he had a talent for 
beermaking, which is why 
Best's beer became Pabst. 
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Meanwhile, George 
Schweickhardt's daughter 
met Adam Gettelman. 
Schweickhardt was owner of 
the Menomonee Brewery on 
W State St., one of the 26 
that existed in the 1850s 
here. 

Adam married Miss 
Schweickhardt and In due 
course the brewery's name 
was changed. Gettelman's 
beer is still a familiar name, 
although the operations were 
taken over by Miller's some 
years back. 

So much for brewers’ 
daughters. Widows also 
played a role. Johann 
Braun’s, for instance. 

Braun started his brewery 
in 1844 at Broadway and 
Juneau, turning out as many 
as 100 barrels of beer a year 
before he died in 1851. His 
wife inherited the place and 
put it up for sale. 

The buyer was Valentin 
Blatz, who paid $500. Then 
he married Mrs. Braun, 
changing her name and the 
brewery’s name to Blatz. 

The story of August Krug 
is similar. He started a brew- 
ery in 1849 on Juneau near 
5th and, after his death seven 
years later, his widow mar- 
ried the establishment's 
bookkeeper. 

His name, as you may have 
guessed, was Joseph Schlitz. 
So before long Krug’s beer 
was called Schlitz, Best’s 
was Pabst, Neukirch's was 
Melms, Braun's was Blatz 
and Schweickhardt’s was 
Gettelman. 

With all the name changes, 
{t got to the point where a 
saloon patron had to check 
the marriage license list be- 
fore he ordered his favorite 
brew. Jos. Schlitz, for one, 
made sure that such confu- 
sion would not continue. 

When he drowned off the 
Scilly Islands when the 
steamship Schiller was 
wrecked in 1875, the brew- 
ery went to his wife’s first 
husband's nephews, August 
Uihlein and his brothers. 

But Schlitz's will specified 
that the brewery’s name 
would not change, thus keep- 
ing old Jos. one up on Krug, 
Best, Neukirch, Braun and 
Adam Gettelman's father-in- 
law, who had tested the 
Milwaukee drinking man's 
mettle by encouraging him to 
ask for a glass of Schweick- 
hardt. 


IS IT TIME FOR A CHAPTER IN 
YOUR STATE, CITY OR AREA??? 
If you think so, then write 
to me for ideas on how a 
chapter can be set up and 
what the advantages are. 


Hal Leeker 


7500 Devonshire 
St. Louis, Mo. 63119 
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18 Million Camouflage Cans? 


An extract from the Official Series Quartermaster 

Supply in the ETO covering the Second World War, says 

a section on beer and soft drinks for US Forces in 
Europe. 

Normal supplies were bottled and Continental breweries 
and bottling plants were utilized. The major objection 
to the transport of beer across the Atlantic was the 
lack of shipping space and the US War Department firmly 
set itself against the use of merchant ships for this 
purpose. Despite this ban, nearly 18 million cans of 
beer landed in Normandy and the reason for this is rather 
interesting, comments Mr. D. B. Nash, deputy head, F 
department of Printed Books, Imperial War Museum, London 
in a letter to BCCA member 2295, Pincus Jaspert, In 
England: "Shortly after the invasion of France had 
commenced, NAAFI (the British counterpart of the PX) 
was supplying British ale to its branches in France. It 
was reasoned that the absence of American beer would 
have a bad effect upon the morale of US troops and, con- 
sequently, the War Department reversed its decision and 
shipping space was found. This single consignment seems 
to have been the only instance if the use of American 
brewed beer in the ETO" 

So this is where perhaps by digging one can find those 
rare cans, olive drab in colour. Unfortunately the 
climate of Northern France makes it unlikely to locate 
cans in good condition. 


W. P. 


Jaspert #2295 


Tennant's will be adding to their 11.21 oz. Tennant 
girls series with the addition of PENNY. We will see 
Penny in a five can set due probably in September. 
Penny will be looking at us in the: 


1. Morning 

2. Noon 

3. Evening 

4. Night 

5. End of the Day 


POURABILITY~ 


OUiMMl 


And “‘pourability”’ is but one of the 
CROWNTAINER’S outstanding fea- 
tures. It’s different in construction. 


It’s different in appearance. It’s mod- 
ern, appealing and practical. | 
The CROWNTAINER is made entire- 


ly without top seam or side seam. It 


is really a steel bottle, protected with 
an aluminum coating. Package- 
minded brewers everywhere have 
welcomed this ultra-modern con- 


tainer for beer. 


For the “inside story” on the 
CROWNTAINER, call the CCS Rep- 


resentative for full information. 


a 
: CONTENTS 
(2. FLUID 025. CROWN CORK AND SEAL COMPANY 


Beverage Can Division 
BALTIMORE, MD. 
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REG.U.S PAT. OFF. 
BREWERS & DISTRIBUTORS 


THE JAMES HANLEY co. 
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This very nice old ad is from the Aug. 15, 1940 
issue of BREWER'S JOURNAL. Thanks to Larry Wright #2 
for sharing with us. 
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At precisely 12:01 A.M. on July 4, a Time Capsule filled with 
beer cans manufactured and consumed during the bicentennial 
year was formally dedicated to Spike Foge #813 (right). 

Seems that when a friend of Spike--one Jerry Vincent (left)-- 
rebuilt his dining room he set aside a space under a built-in 
wine rack for different beer cans polished off during the 
construction. He carefully changed brands often during the 
process to assure a wide variety of cans for the Time Capsule. 
(Bicentennial memorial cans were featured, of course.) The 
plaque Vincent had engraved reads as follows: BEER CAN TIME 
CAPSULE DEDICATED TO E.C. "SPIKE" FOGE, BCCA #813, JULY 4, 
1976, A LANDMARK TO BEER CAN COLLECTORS OF AMERICA. Vincent 
reports that the dedication ceremony at 12:01 was a very ser- 
ious affair and no one consumed (much) more than his share of 
bicentennial beer. Spike's son, Stephen, a recently enrolled 
member of the BCCA, was present for the ceremony and, onlook- 
ers noted, was eyeing the Time Capsule greedily. Oh yes, if 
it should ever come to pass that the house is put up for sale, 
it is hoped that special permission will be granted to adver- 
tise it in the News Report to give collectors first crack at 
dit. 


Gone were about 450 choice 
cans, 

Including his supertough 
Grace Bros, gallon, of which 
only one or two are known to 
exist, 


VERY BAD NEWS. 
When longtime brewerianaphile 
Will Anderson came home from an 


ECBA trading session, he discov- 
ered that he'd been burgled. 


DOMINIC MAZZEO IS BESIDE 
HISSELF. WHICH IS WHY HE 
SUBMITS THIS PLEA: 


$$$ REWARD $$$ 


Would like to know the wherea- 
bouts of "My Big Find." I 
have searched everywhere--atti 
under the rug, even under the 
back seat of the car (where 
everything else is found). Bu 
"My Big Find" remains unfound. 
Think what this means. "My 


a ) Big Find" includes Gretz Too- 


ner Schooners, Gretz Sports 
Cars, Esslinger Party Quizzes 


I'm so desperate to locate "My 


responsible for locating it. 


| (All letters will be held in 
the strictest confidence.) 


Dominic Mazzeo 
#1027 


MAYBE MAZZEO SHOULD GET IN 
TOUCH WITH JOHN FAGE #7196. 

Seems Louisianan Fage has a 
friend who has a brother who 
lives in Australia. 

Seems the abovementioned 
brother was motoring through 
Queensland when it occured to 


Bhim that the area brewed a 


different brand of beer. So 
he stopped at a pub to pick up 


he knew of who collects such 
things. 


Seems that he noticed a num- 


ber of different beer cans be- 
hind the bar. An inquiry re- 
vealed that the bartender was 
also a collector, but was look- 
ing for someone to give his 
collection to. 

"You see," explained the 
barkeep, "I am newly married 
and my wife says that either 
the cans go or she goes." 

Fage's 115-can shipment 
arrived shortly thereafter. 
Included were cans from New 
Zealand, England, Denmark, 
Germany, Holland, Scotland, 
Luxemborg and of course Aust- 
ralia. 

There were not, however, 
any Philadelphia goodies. 

eeewetesve 
HARRY J. DELEVANTE #8090 (also 
known as Harry J. Helevante in 
the roster) wondered alout whe- 
ther or not his completion of 
the Uncle Sam softdrink series 
counts toward his Apprentice 
Brewer rating. 

The answer, 
yes. Or no. 


of course, is 


plus many Philadelphia goodies. 


Big Find" that I will sacrifice 
jhalf of it with the party 


ee 


a can for that strange American 
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“CBI: 


Shanty shakers, thermos bottles, 

portable parking lots, pig pens 

and 18 wheelers take note. The 
belowmentioned BCCAers are oper— 
ating in the Monfort Lane under 
the following handles: 

JOHN RHYNER #7856 is "The 

Parcherville Kid" and monitors 

) channels 10 & 19 in Wausau, WI. , 
MIKE MORLEY #8428 is ''Barnrat 
and monitors channel 19 from 

his base in Two Rivers, WI. 

DENNIS HEFFNER #9472 is "Can 

Man" and can be caught modula- 

ting up there in Castleton-on— 

Hudson, NY. 

RICH BAUER #6259 is "Blue 
Wagon" getting the copy in & 
c, around St. Louis. 

RANDY ANDERSON #5349 is 
"Black Bandit" and monitors 
channel 13 in Austin, MN. 

Same goes for Mike Mohrfeld 
#3826. Except that his handle 
is "Minnesota Gopher.” (Mike 
says that a group of CB-equipped 
| BCCAers heading for a trading 
session would doubtless be 
known as a CANVOY. Yes.) 

BOB JENNINGS #6763 works with 
a bunch of CBers who have given 
him the handle "Pop Top” for 
some reason even though he 
doesn't operate the band. 

Bob does, however, happen to 
be a licensed amateur radio guy. 
His call is WIDKD in Scituate, 
Mass. Another BCCAer, John 
Pilson, #3718 holds the call 
WNIUZK in Saunderstown, R.I. 


t 
| 


Speaking of CBs: Jeff Berg 
writes that Ron Biberthaler sez 
he goes dumping in drippy Lit- 
tle towns up in Washington. 

But first he gets someone on the 
CB and asks him Lf there are any 
old dumps in the area. Sez he 
has come across many nice old 
dump diamonds that way. 

Of coors if Ron weren't so 
doggone lazy he could accomplish 
the same thing by stopping and 
asking almost anybody... 


BEING AN OFFICER OF THE BCCA 
IS NOT A THANKLESS JOB. 

Nope. Every once in a while 
somebody thanks them brave souls 
who burn up so many hours making 
the BCCA tick. And it's a 


good thing, too. Because none 
of them gets a lousy dime for 
their time or efforts. Nope. 


AN ITEM FROM TV CUILDE we should 
keep in mind in 
ever a program about buying 
selling beer cans... 


case there’s 


and 


| When some viewers get fed 

| up with TV, they attack their 
| sets—with punches, kicks, 
gunfire and even beer 


By Victoria Billings 


In Dixon, Ill a man was watching 4 | 
prize tignt on a $472 set at a dealers 
snowroom When the referee an- | 


) nounced the decision, Ine man became 
so enraged that ne clodbered the set 
with a six-pack of beer A shower oft | 
glass lrom the shattered picture tube | c 
pul him and dealer Bob Barnhart in | 9 
the hospita 
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COMMEMORATIVE 


CAN , 2 


LAST CHANCE 


That's right. About Sept. 20 all unsold Canvention V 
Commemorative cans will be destroyed. If you don't 
have one better hurry as this is it....Pow! 


The NEWS REPORT schedule must be adhered to. All materials must 
be in the editor's hands by the following dates for consideration. 


ISSUE DEADLINE 
Nov Sept 17 
Jan Nov 12 
Mar Jan 14 
May Mar 11 
July May 13 
Sep July 11 


{beer Can 10, 
Collectors 2 
of America 


7500 Devonshire 
St. Louis, Mo. 63119 


